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What is Participation?

* Contribution

* |[nvolvement

e Sharing

* Development

* Competitive/Non-competitive
* Ownership



How can Participation help your Club?

* Income

* Membership

e Target audience — age, ethnicity, sex, ability
* Development

e Socially

* Funding opportunities



Participation Opportunities

* Try Sport
— Coaching, assisting
* |ntra Mural Sport

— Umpiring, one-off events, talent scouting

* Sports Fair/Get Involved Fair

— Increase memberships

* Club trials
— Signposting to relevant IMS opportunities



Discussion

 What aspects of participation does your Club
want to focus on?

 What can you do to increase participation?
 How will you go about it?
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nat benefits are there to your Club?
no are your key partners?

hat are your barriers/constraints to increasing

participation?
* What measures can you put in place?



Questions?

 Thank you for listening
e Feel free to contact me in the future:

— Catherine Adams, Participation Development
Manager

— 0121414 3781
— c.a.adams@bham.ac.uk



mailto:c.a.adams@bham.ac.uk

The way a club

works and develops
determines its
o success
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